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n n o t a t i o n  

In the article the key role of quality of education is grounded in providing of competitiveness of 
labour-market. Intercommunication is rotined between quality of labour force and its competitiveness, 
basic factors influencing on quality of labour force are resulted. 
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n n o t a t i o n  

The transformations changes substantially influenced to the market of labour and in particular on 
employment of young people in Ukraine. The state can not today guarantee full employment of population 
and the youth segment of labour-market is especially vulnerable. Exactly young people are important 
component labour potential of country and requires the active measures of the state on guaranteing of 
employment.  
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